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CASE STUDY

PENWOOD FURNITURE wanted to improve its organic
traffic, which drills down to higher SERP
rankings with targeted keywords.
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Increase in
Organic Conversions

+55.7%

Date Range : Q3 July ~ Sep
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Date Range : Q3 July ~ Sep

Top Keyword Trends

Clicks

# Keyword

1
2
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11
12

Mennonite Furniture Guelph
Custom Dining Tables Toronto

Solid Wood Furniture Ontario

Solid Wood Furniture Toronto

Solid Wood Furniture Mississauga

Cambridge Mennonite Furniture

Wood Furniture Toronto

Toronto Wood Furniture

Mennonite Furniture Cambridge Ontario
Mennonite Furniture Cambridge
Mennonite Furniture Guelph

Custom Dining Tables Toronto
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Date Range : Q3 July ~ Sep
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Sessions Unique Visitors Page/Visits Avg/Visit Duration Bounce Rate
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SEO SERVICES Date Range : Q3 July ~ Sep

CANADA
Sessions 15.568 A 90%
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Goal Completions
M Display M Other

M Organic Search M Social

Goal Completions

M Referral B Email
Y 63%
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SEO SERVICES Date Range : Q3 July ~ Sep

CANADA

1580 1026

Recent Backlinks

250

Total Backlinks

New Links
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SEO SERVICES Date Range : Q3 July ~ Sep

CANADA

Goal Conversion Goal Conversion Goal Conversion
Last 14 day, daily Last 14 day, daily Last 14 day, daily

8.2+«

Conversion rate

802%
Conversion rate I I I I I I I I I I I I I

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
Goal Value Goal Conversion Goal Conversion
Last 14 day, daily Last 14 day, daily

1,460 1,631
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Countries

Canada a \3»

65%

USA
45%

Contestant Overview

2:22s

Avg. time on page

8,140

Avg. Bounce rate %

36,456

Avg. exit rate %

Traffic Overview

6,140
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Goal Value

Date Range : Q3 July ~ Sep
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SEO SERVICES Date Range : Q3 July ~ Sep

CANADA

Active Visitor Sessions Via Organic Search
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